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v URBAN CONTEXT OVERVIEW

Urban contexts are characterized by diversity, efficiency demands,
technology integration, and time scarcity. Programs must demonstrate
clear value quickly, leverage digital tools, and offer flexible engagement
options. Urban settings provide better infrastructure but also more
competing priorities and misinformation exposure.

v KEY CHARACTERISTICS

o Heterogeneous population (class, caste, religion, language)

Better infrastructure but variable quality by socioeconomic status

High digital saturation - both resource and risk

Time scarcity across all age groups

Less social surveillance, more anonymity

Nuclear families, less intergenerational influence

v INFORMATION ENVIRONMENT

Bl CRITICAL CHALLENGE: Digital saturation means urban boys have HIGH
exposure to misinformation - pornography, problematic social media
content, misleading memes. Programs MUST include robust myth-busting.

Digital Exposure Challenges:
» Social media reinforces stigma through jokes and memes

e Pornographic content creates distorted understanding

Urban Specifics across ages


https://uninhibited.notion.site/Urban-Specifics-across-ages-2c4074573adb808b8be3efa6819c7ee6
https://uninhibited.notion.site/Urban-Specifics-across-ages-2c4074573adb808b8be3efa6819c7ee6

o Commercial messaging around products without health context
e Influencer content may perpetuate myths
Digital Opportunities:
» Can use technology for engagement and follow-up
» Digital peer networks for ongoing support
o Access to quality resources and information

e Social media for positive campaigns

v SUCCESS FACTORS IN URBAN
CONTEXTS

v 1. Efficiency is Essential

Urban stakeholders (schools, parents, boys themselves) need to see
clear value quickly. Long programs without demonstrated outcomes lose
participation. Design for impact in 5-10 sessions.

v 2.Technology Integration
Meet boys where they are - on their phones. Use:
» WhatsApp groups for ongoing engagement
e Video content for myth-busting
e Apps or online modules

o Social media campaigns boys can participate in

v 3. Flexibility in Scheduling
Time scarcity means rigid schedules fail. Offer:
o Multiple time slots
 Weekend intensives
e Online + in-person hybrid

o Self-paced components

v 4.Evidence-Based Approach

Urban audiences respond to data. Share:
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Statistics on impact

Research backing strategies

Success stories with metrics

Clear outcome frameworks
v FIELD VOICES - URBAN PROGRAMS

"Urban schools want proof it works. We show them before-after data from
other schools. Then they're interested."

"WhatsApp changed everything for us in urban programs. Boys who won't
speak up in class will share articles and ask questions in the group. Digital
safe space."

"Urban boys have seen so much wrong information online. First 2 sessions
are just myth-busting. It's exhausting but necessary."

"Time is the enemy in urban settings. We went from 10-week to 5-week
intensive format. Completion rate went up 40%."

v KEY CHARACTERISTICS

» High digital exposure
o Time constraints
» Bureaucratic access

BB RESEARCH: Sharma et al. (2019) Journal of Adolescent Health: Urban
adolescents have high exposure to misinformation through internet and
social media. Programs must include robust myth-busting (study in Delhi
and Mumbai).

B Urban boys have seen so much wrong information online. First 2 sessions
are just myth-busting.
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